
Read the Cumbria Climate 
Assembly’s Recommendations

“We are citizens, not consumers.”

The Cumbria Climate Assembly — a diverse group of 40 randomly chosen 
residents from across Cumbria— has issued a powerful call to action: put 
people at the heart of climate decision-making.

After 30 hours of hearing and discussing evidence from experts on the 
topic of influencing decision makers to take action on the climate crisis, 
they produced a set of ‘principles’ and 17 recommendations. These were 
shared with over 50 stakeholders on 15 May 2025.

“I started out a climate sceptic – 
now I understand how serious this is.”

Peter, Assembly member

Cumbrians demand 
change



Engage at an early stage
Involve the community before decisions 
are made, use their knowledge to shape 
solutions from the start.

Honesty and transparency
Be clear about what’s been decided, why, 
and what’s possible. Openness builds trust 
and helps citizens and organisations take 
informed climate action.

Reaching out to specific groups
Proactively include people whose voices 
are often missed—especially those most 
affected by climate change. Listen, 
understand, and meet diverse access needs.

Accountability and feedback
Set clear, ambitious targets and report 
openly on progress. Be honest about 
what’s been done—and what hasn’t—and 
commit to learning and improving.

Engagement methods
Make engagement creative, inclusive and 
well-publicised. Use varied, accessible 
approaches tailored to people’s needs and 
circumstances.

Routine dialogue with 
communities
Make engagement a regular habit—not a 
one-off. Create ongoing spaces, online and 
in-person, for communities to share ideas 
and shape decisions.

Bringing People Together
Create opportunities for connection 
across ages and backgrounds—so we 
can listen, learn, and act together, not in 
isolation.

Who engages matters
Facilitate engagement through trusted, 
relatable people—those who reflect the 
communities they’re working with.

These principles should be 
adopted by Councils and other 
organisations to inform and guide 
their work in engaging with 
communities.

Citizens, not consumers
Treat people as active citizens with 
valuable insights, not passive consumers—
make engagement meaningful, inclusive, 
and enabling.

Listen to young people
Young people must be heard, respected 
and empowered—guided by the Lundy 
principles and delivered in creative, age-ap-
propriate, accessible ways across Cumbria.

Make information understandable 
and accessible
Use plain English, clear summaries, and 
multiple formats to ensure everyone can 
understand and access information easily.

“Young people feel ignored or overlooked… 
expected to fix the problem but not given the 
power.” Assembly member

Principles for good engagement



Recommendation 1

Elected representatives must lead 
on climate by actively listening and 
learning. They should:
•	 Proactively engage constituents through 

polls, meetings and outreach.
•	 Attend local assemblies and complete 

regular climate training.

Recommendation 3

Focus on the benefits of climate action 
-not just the costs.
•	 Everyone has a role to play: MPs, 

councils, communities and individuals.

Recommendation 4

Create a central hub for climate action 
in Cumbria.
•	 A shared space for information, 

collaboration, and community feedback.

Recommendation 5

Include a carbon impact assessment in 
all key decisions.
•	 Local authorities must show how climate 

is considered in every policy and plan.

Recommendation 6

Involve the public before infrastructure 
plans are made.
•	 Ringfence funding for early engagement 

through citizens’ assemblies or 
independent bodies.

Recommendation 2

Local Plans improvement:
•	 Align and promote public consultation 

across all Local Plans.
•	 Empower councils to set stronger 

climate rules and lobby for change.

This is an edited version of the recommendations. The full list can be found 
at zerocarboncumbria/recommendations

The recommendations covers themes such as action by businesses, engagement 
with young people and new ways to engage, planning and infrastructure, 
campaigns and protest, and MPs.

Recommendation 7

Give young people space, voice and 
influence.
•	 Organisations should follow the 

Lundy Principles to ensure meaningful 
involvement.

Recommendation 8

Make climate change a core part of 
education.
•	 Young people need the knowledge and 

tools to influence decisions and take 
action.

The key recommendations



For the full list of 
recommendations, 
assembly statement and 
principles, please scan the 
QR code. 

zerocarboncumbria.co.uk/recommendations

Recommendation 9

Pilot a standing climate assembly for 
Cumbria.
•	 Include all ages, guide decision-

makers, and embed it into formal local 
governance.

Recommendation 14

Take responsibility for your climate 
impact.
•	 Report emissions, raise awareness, and 

support climate action groups.
•	 Appoint a climate officer and engage 

customers on sustainability.
Recommendation 10

Make the planning system easier to 
understand and navigate.
•	 Use infographics, webinars, and training 

— and follow Assembly principles for 
transparency.

Recommendation 11

Protect the right to protest and be 
heard.
•	 Repeal anti-protest laws and open up 

communication between government  
and citizens.

Recommendation 12

Involve communities through creative, 
accessible methods.
•	 Use tools like participatory budgeting, 

debates, and citizen media.
•	 Hold open events and crowdfund local 

ideas via platforms like Spacehive.

Recommendation 13

Make climate decisions more 
democratic and transparent.
•	 Support proportional representation and 

free votes, and hold MPs accountable for 
funding Cumbria’s 2037 targets

•	 Increase scrutiny and publish data on 
lobbying and political donations

Recommendation 15

Join up sustainability and engagement, 
and empower citizens to act.
•	 Report impact, align teams, and let 

shareholders shape priorities.
•	 Roll out carbon literacy across sectors, 

with big businesses backing smaller ones.

Recommendation 16

Use creative approaches to involve 
everyone.
•	 Festivals, theatre, roadshows and more to 

spark interest.
•	 Make climate engagement fun, visible and 

inclusive.

Recommendation 17

Use shareholder power to push for 
change.
•	 Shareholders can demand environmental 

action.
•	 Campaigners should target polluting 

companies via AGMs.


